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“The biggest thing stensul has given me is time. If I'm given time, then | can do what I'm

hired to do, instead of being stuck here copying and pasting things into an HTML editor."
- Mat Harper // Marketing Program Manager,
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Palo Alto Networks needed to
streamline its resource-intensive
email creation process and enable
its field marketers to be more
self-sufficient.
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- Ricky Luo
Senior Manager, Global Email Marketing




